
A $3-million global marketing and product
development network to promote B.C.’s
world-class forest practices and products
was launched in Vancouver in March. The
BC Market Outreach Network will work
actively with large and small forest
companies, communities, international
trade associations, and Canadian embassies
to ensure B.C. forestry is properly
represented in the global marketplace.
The funding is part of the government’s
$20-million commitment to international
marketing and product development, which
was announced last fall.

“As part of a strategy to revitalize the
forest industry, we’re keeping our
commitment to aggressively promote
B.C.’s forestry leadership in international
markets,” said Premier Gordon Campbell.
“The BC Market Outreach Network brings
together the voices of government,
industry, workers and communities, to 
let global customers know B.C. has the

best sustainable forest management
practices in the world.”

The BC Market Outreach Network
activities include:

• A Web site,
www.bcforestinformation.com, that
brings together information about B.C.
forests and forest practices, complete
with interactive maps and breaking
news.

• Fact sheets and DVDs that highlight
B.C.’s sustainable forest management
practices.

• An exhibit for international trade shows
and conferences that lets visitors
experience a B.C. old-growth forest.

• Advertising and promotion in key
markets such as the United States,
Europe and Japan.

• Individual meetings with customers 
or tours that let them ask detailed
questions and inspect B.C. forest
operations themselves.

All products and services will be available
in English, French, German, and Japanese
and will be translated into other
languages as appropriate. For more
information or to view our publications,
please visit
www.bcforestinformation.com.
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Ric  S laco, Vice pres ident  & Chief  Forester, Interfor  addresses an

audience of  125 community, industry  and internat ional  leaders  at

the BC Market  Outreach Network in  March.

GLOBAL FOREST MARKETING NETWORK LAUNCHED



The British Columbia forest sector has
worked hard to achieve its current position
as a world leader in supplying top-quality
forest products and managing our forests
sustainably. Buyers from around the globe
know this, and have asked for relevant,
reliable facts about B.C.‚s forest products
and practices that they can pass along to
their customers.

As the agency responsible for B.C.‚s forest
product development, research and
international marketing programs, Forestry
Innovation Investment Ltd. is working with
government and industry to enhance the
global competitiveness of our province‚s
forest sector. Part of this task includes
providing the real facts about our world-
class forest management and the vast
array of high-quality forest products BC
has to offer.

In its first full year of operation, Forestry
Innovation Investment has worked with a
variety of partners to ensure that the right
information is available to meet the needs
of customers. We also launched the BC
Market Outreach Network to represent the
voices of government, forest products
producers, and communities.

We have chosen the name The Balance for
our newsletter because it reflects the

importance that British Columbians 
place on balanced consideration of the
economic, environmental and social
benefits of B.C.‚s forests. It also indicates
the variety of information that we intend
to pass along to you, and our role in
providing balanced forest management
and forest product information to
customers around the globe.

In the months to come, this section of 
our newsletter will include features from
dimensional lumber and value-added
producers, government officials with
resource management responsibility,
community leaders, and others. B.C.
manufactures world-class forest products
for markets around the globe from an
annual harvest of less than 1/3 of 1
percent of our forest resource, and I
believe you will find that future articles 
in this section will reflect the pride that
British Columbians and our forest sector
take in both our forest products and in our
proven commitment to sustainability.

We welcome your comments, suggestions
and enquiries.

Christine Kennedy, President,
Forestry Innovation Investment Ltd.
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KEEPING UP 
WITH THE NEWS 

Forestry Innovation Investment

produces publications with up-to-date

information about B.C. forest practices

and products and topics of importance

to customers in existing and emerging

markets.

B.C. Forest Information offers

breaking news and invites visitors to

sign up to receive updates on current

issues. In the last month, we posted

information on land use planning

along the central Pacific Coast and

forest management in B.C.’s Interior.

You will find these fact sheets and

other information on our Web site at:

www.bcforestinformation.com or

you can e-mail info@bcmon.ca

On the products side, the Directory

of British Columbia Wood Exporters is

available for markets in North America,

China, Korea, Taiwan and India. Each

directory describes the unique

properties and uses of the many

varieties of wood from B.C., with key

contact and product information for

more than 450 suppliers arranged

alphabetically under separate heading

for building materials and finished

products.

For information about B.C. wood 

products, check

www.bcforestproducts.com, and 

to order a directory, e-mail us at 

info@forestry-innovation.bc.ca,

indicating the number of directories

you want, the language, and the

address you would like them mailed to.

DID YOU KNOW?

B.C. is the most diverse province in Canada, biologically and ecologically. 
It has Canada’s only desert and North America’s wettest weather station.

WELCOME TO OUR FIRST NEWSLETTER

WE’RE SPEAKING YOUR LANGUAGE 

Forestry Innovation Investment’s audiences are found around the globe so it is vital that we
offer information in a format that is easily accessible, which means offering materials in
languages other than English.

Both of our information Web sites are available in several languages. Market Outreach
Network materials are available in English, German and Japanese, and many of our forest
products information is in English, Korean, etc.

We will keep watching for new opportunities to increase understanding and awareness
about what’s happening in B.C. forests by speaking your language wherever possible.



OPENING UP THE CHINESE WOOD MARKET 

Forestry Innovation Investment and industry are sharing the cost of a marketing and

product development strategy that will demonstrate B.C.’s ability to supply wood

products for the fast-growing Chinese housing market.

The cornerstone of the five-year strategy is the $12-million Dream Home China

demonstration site planned for Shanghai, which will showcase single-family homes,

townhouses and low-rise apartments – all built with wood-frame construction. An on-site

presentation centre will highlight advanced wood technologies and provide B.C. forestry

associations and companies with a central location to market their products, technologies

and expertise. B.C. made interior wood finishing applications such as flooring, cabinets,

and millwork will be an integral part of the presentation centre.

“This project will generate increased demand by Chinese consumers for wood-frame

homes while working with Chinese architects, engineers, developers and officials to

increase the use of wood in residential housing,” B.C. Forests Minister Michael de Jong

said at the announcement of Dream Home China in Vancouver.

Forestry Innovation Investment has identified China as a large and growing market for

wood products. Modern, efficient, wood construction technologies can solve many of

China’s immediate building needs, and wood is the natural choice as China looks for 

high-strength, cost-effective and environmentally friendly alternatives to concrete and 

steel construction.

Dream Home China will also look for ways to profile other non-wood BC products

throughout the construction, finishing and operation of the facilities.

For more information, visit the www.DreamhomeChina.com Web site.

SEEING IT FOR HIMSELF:
Staples VP Tours BC Forests

Mark Buckley, recently appointed Vice

President of Environmental Affairs,

Staples, Inc., toured the Sunshine

Coast region with Market Outreach

Network partners in March, and sent

this followup note:

“It was very important for me to see

some of the sustainable operations

and develop a better understanding

of all of the complexities involved

with this inclusive land use model in

B.C. It is clear that the coastal region

has really made considerable progress

over the past few years and I hope

that when these pilots are validated

that they can be models for others

areas of Canada and the world!”
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DID YOU KNOW?

www.bcforestinformation.com includes

an interactive map of B.C. where you 

can view the composition of B.C.’s

land base using a variety of themes

and layers. Regions of the province

can be viewed by biogeoclimatic zone,

tree species, age, land use, and many

other categories.

Mark Buckley (second from right) talks
with contractors about the Stillwater
Pilot Project on British Columbia’s
Sunshine Coast near Powell River.

Liu Renkang, Consul and Head of the

Economic and Commercial Section of 

the Consulate General of the People’s

Republic of China in Vancouver, told the

Dream Home China launch that his country

supports the co-ordinated strategy.

Craig Neeser, Vice president of

B.C. operations, Weyerhaeuser

talks about the benefits

DreamHome China will have

for industry.



Central  Coast  P lanning

VICTORIA — Planning on the Central Coast
is continuing with the involvement of First
Nations, forest companies and other
resource sectors, representatives from
conservation, community and other groups.

The completion date was recently extended
to the end of 2003 after planning table
members unanimously recommended that
government extend it. This will allow the
Coast Information Team to gather science-
based information that will be used in
making final land use recommendations.

In the meantime, discussions are continuing
to finalize protection areas along the
Central Coast (also known as the Great
Bear Rainforest).

North Coast  P lanning

VICTORIA — The B.C. government and
Haida Nation signed a framework
agreement in March to co-manage land use
planning on Queen Charlotte Islands/Haida
Gwaii. The goal is to develop an ecosystem-
based plan that protects the environment,

maintains spiritual and cultural values,
and fosters community well-being while
it opens up economic opportunities to all

people of Queen Charlotte Islands/Haida
Gwaii.

The provincial government has designated
the Duu Guusd area on Queen Charlotte
Islands/Haida Gwaii under the Forest Act to
protect it from logging during the planning
process. More information is available on
the Ministry of Sustainable Resource
Management Web site www.gov.bc.ca/srm/.

Revital iz ing Forest  Pol icy

VICTORIA — The provincial government
has introduced a comprehensive forestry
revitalization plan that will diversify the
province’s forest industry to make it more
globally competitive.

By reallocating timber held by major
companies, the government will make 
more timber accessible to First Nations,
communities and new entrepreneurs.
Eventually up to 45 per cent of B.C.’s total
harvest will be available through the open

market. B.C. will remain a world leader
in sustainable forest management with a
comprehensive forest practices code that
conserves all forest values and encourages
a high level of independent certification.

B.C. ’s  Working Forest

VICTORIA — The B.C. government is
reviewing the 1,500 comments it received
in response to a discussion paper proposing
that all public forestland outside of
protected areas and parks be designated as
a Working Forest, including the 23-million
hectare timber harvesting land base.

Less than one third of one per cent of B.C.’s
forestland is logged annually, and the
Working Forest initiative will not change
this. What it will do is ensure that B.C. has
a stable land base from which to support 
a number of activities including recreation,
tourism, logging, mining and farming.
Lands within the Working Forest will
continue to be regulated under B.C.’s
comprehensive forest practices laws.

FOREST briefs 

BOARD PLANS MORE DETAILED REPORTS

VICTORIA – B.C.’s independent forestry watchdog will provide more detail in

audit reports related to certified forest licensees, including the controls used

to manage key environmental values such as visual quality, wildlife habitat

and water quality.

The Forest Practices Board recently found it could integrate the work of

independent third-party certifiers into its own compliance audits, reducing

costs and time in the field without reducing audit standards. In addition, the

board’s auditors can examine a licensee’s management controls and include

this information in public audit reports.

The Balance i s  

produced monthly by

Forestry Innovation

Investment Ltd.  and 

the BC Market Outreach

Network.  I f  you have 

an idea for  a  story you

would l ike to submit ,

contact  us at

info@bcmon.ca
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